THE WORKING KNOWLEDGE DIGITAL
MARKETING APPRENTICESHIP

MODULE ONE

The programme is based on the Watertight Marketing methodology and delivered over 15 months,
including the assessment. Three core frameworks give you the thinking tools to make confident marketing
decisions and then develop and implement your digital marketing plan. All assignments are focused on
your organisation (no case studies) so you will be applying what you learn from day one – supported by
expert Q&A webinars, 1:1 mentoring and your peer learning group.
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MODULE FIVE

GOOGLE ANALYTICS

Beginners, Advanced and Individual Qualification
Basic features of Google Analytics including tracking codes, reports, goal set-up and campaign tracking.
Advanced use covers data collection, processing and more complex analysis and marketing tools.
The qualification demonstrates learners will be effective at leveraging Google Analytics in their

COURSE DELIVERY

MODULE SIX

organisations, and helping others to do the same.

PRINCIPLES OF CODING

Learn the fundamentals of web coding - a vital skill in order to brief, and work productively, with web
developers. Attain an overview of the logic, language and compatibility on different platforms.

THE APPRENTICE IS SUPPORTED IN A NUMBER OF WAYS:

✓

12 monthly masterclasses delivered by subject experts with decades of marketing experience

✓

Extensive online resources created and curated by marketing experts

✓

Assignments after each masterclass are applied to your business to ensure learning is put into practice

✓

Monthly one-to-one with a tutor/mentor

✓

Weekly online Q&A webinars giving direct access to marketing experts to rapidly develop your skills

✓

Closed Facebook group giving access to a peer community and marketing experts to offer support

EXPECATIONS

and practical solutions to marketing challenges

WHAT’S EXPECTED OF THE MANAGER AND APPRENTICE DURING THE PROGRAMME?

The key to success is good communication between Working Knowledge, the manager and the apprentice
to ensure the programme is aligned to your business needs, and the developing marketing skills of the
apprentice. To aid this communication, the manager should attend part of the monthly 1:1 with the tutor
and complete a small amount of paperwork each month. Apprentices need to attend all masterclasses,
online Q&A webinars, complete assignments and collate case studies in order to fulfil the time needed for
‘off the job’ training.

