
 

Commercial-quality training and 
coaching delivered over 15 months 
that develops your in-house 
‘marketing doer’.

WORKING KNOWLEDGE 
DIGITAL MARKETING ACADEMY

0117 304 8000 
www.workingknowledge.org.uk

Four key pillars give you the thinking tools to make confident 
marketing decisions, then develop, implement and measure 
your digital marketing plan. All assignments are focused on 
your organisation (no case studies) so you will be applying 
what you learn from day one – supported by expert Q&A 
webinars, 1:1 mentoring and your peer learning group.

COURSE OVERVIEW

CONTENT 
CREATION

• What is good content?

• Foundations of content creation

• Putting into practise

CUSTOMER 
AND BRAND

• Identify your best customer

• Clarifying messaging

• Mapped to Storybrand

YOUR 
BUSINESS

PERSONAL 
EFFECTIVENESS

• Building personal qualities 
of your apprentice

• How they influence the 
rest of the organisation

DIGITAL 
MARKETING 

TECHNOLOGIES
1 Publish  2 Organise 
3 Automate  4 Inform

https://www.workingknowledge.org.uk


FIND OUT MORE

Peter Baynes
Peter offers mentorship and guidance for our apprentices with 
monthly 1:1 sessions to help them embed their learning in the 
workplace and deliver real business results. Peter has over 20 
years of marketing and business experience across a wide variety 
of sectors.

Stewart Redpath
Stewart is a marketing coach and supports apprentices with 
monthly 1:1s. Stewart has a passion for branding and as a 
practicing brand, research and marketing consultant he gets 
involved with all aspects of the marketing mix. Stewart is also an 
SME entrepreneur, which means he’s living and experiencing the 
highs, lows and challenges that this brings!

Clare Yau
Clare is a marketing consultant and qualified coach who 
supports apprentices through monthly 1:1 sessions to help 
them embed their learning in the workplace. Clare has almost 
two decades of strategic and digital marketing experience in B2B 
and B2C environments.

Bob Caren
Bob is the certified Business Made Simple Coach & Trainer. 
He coaches and trains the apprentices using the Business Made 
Simple modules. Bob has run his own communication consultancy 
for 25 years with experience across a range of industries including 
agriculture, pharmaceutical and retail. His clients have included 
AstraZeneca, Next and Associated British Foods.

OUR TRAINERS

COURSE DELIVERY

StoryBrand introduction with 
founder Donald Miller Our Client storiesRead the 

5* reviews

12 monthly masterclasses delivered by experienced 
marketing consultants

Assignments are applied to your business to ensure 
learning is put into practice

Monthly one-to-one with marketing coach

Weekly live Q&A webinars giving direct access to subject 
experts to rapidly develop your skills

Frameworks include best-selling business book Building 
a StoryBrand, HubSpot Academy and bespoke modules

Peer community and marketing experts to offer support 
and practical solutions to marketing challenges

https://www.linkedin.com/in/peterbaynes/
https://www.linkedin.com/in/clare-yau/
https://www.linkedin.com/in/stewartredpath/
https://www.linkedin.com/in/bob-caren-22893a4/

